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ExOfficio Launches Luxury Performance Underwear Collection 
Men’s Sol Cool Cooling Underwear collection uses innovative fabric technology to deliver high 

performance and luxurious comfort.  
 
Seattle, WA (June 28, 2016) – Performance travel clothing expert ExOfficio® is expanding its award-
winning, best-selling men’s underwear collection in spring 2017 with the new Sol Cool™ Cooling 
Underwear collection. Intelligently combining the comfort of cotton with innovative performance fabric 
technologies, Sol Cool Cooling Underwear adapts to the wearer’s body temperature, creating a cool, 
soft, and dry base layer for all-day comfort. 
 
Today’s active lifestyle, whether traveling across continents or 
across town, requires innovative products that stand up to the 
rigors of the day and deliver long-lasting comfort. Cotton is 
known for its softness but has not been considered a great 
option for high-energy, active lifestyles, until now.    
ExOfficio’s Sol Cool Cooling Underwear collection solves that 
dilemma by taking the comfort of cotton and elevating it with 
advanced, adaptive cooling technology to deliver a high-
performance base layer that keeps the wearer in his ideal 
comfort zone wherever his adventures take him.   
 
“The modern man is constantly on the go. He’s going from the office to the gym, traveling the world, 
active in the outdoors and all points in-between. We know that he is looking for underwear that can 
keep up with him throughout his day. He’s also not willing to sacrifice comfort for performance,” said 
Julie Snow, VP of Design for ExOfficio. “Two years ago we started working on an initiative to create an 
entirely new type of underwear that would address these needs. The Sol Cool Cooling Underwear 
collection is the intersection of luxury and performance.” 
 
ExOfficio’s exclusive and innovative Sol Cool Cooling Underwear combines three technologies to 
deliver superior comfort and performance: 
 

• Adaptive cooling that transforms regular cotton and nylon into responsive textiles that 
dynamically change perspiration’s cooling and evaporation rate in response to body 
temperature, keeping the wearer dry and cool.  

 
• Constant cooling with jade-infused wicking nylon fibers that absorb excess body heat to create a 

constant cooling effect.  
 

• Soft and smooth mercerized cotton yarns that have a luxurious feel, providing long-lasting 
comfort. 

 
The new collection will be available for purchase at retail stores and online throughout North America 
and Europe in February 2017 in a variety of cuts, including a brief, boxer brief, and boxer in solid and 
print fabrics, ranging in price from $32 to $48 MSRP. A crew T-shirt will also be available in solid colors 
for $48 MSRP.  
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The men’s Sol Cool Cooling Underwear joins ExOfficio’s award-winning collection of men and women’s 
performance travel underwear including Give-N-Go® Sport Mesh, Give-N-Go Classic, and Give-N-Go 
Lacy™, available in stores now.  

 
About ExOfficio 
ExOfficio believes that the magic of travel, whether you seek different cultures, epic scenery or the thrill 
of the unknown, is a chance to create perspective and vitality by opening your mind to the wonders of 
the world. Since 1987, ExOfficio has celebrated the traveler by crafting garments that allow one to 
experience the world unhindered. Intelligently designed products with tangible benefits—including the 
best-selling Give-N-Go® underwear collection and lightweight, wrinkle-free fabrics with bug, sun and 
water protection—are focused on one goal: comfortable performance. ExOfficio is sold internationally, 
online and in specialty outdoor and travel stores, including five of their own flagship stores in the U.S. 
For more information about ExOfficio, visit www.exofficio.com.   
 
About Newell Brands 
Newell Brands (NYSE: NWL) is a leading global consumer goods company with a strong portfolio of 
well-known brands, including Paper Mate®, Sharpie®, Dymo®, EXPO®, Parker®, Elmer’s®, 
Coleman®, Jostens®, Marmot®, Rawlings®, Irwin®, Lenox®, Oster®, Sunbeam®, FoodSaver®, Mr. 
Coffee®, Rubbermaid Commercial Products®, Graco®, Baby Jogger®, NUK®, Calphalon®, 
Rubbermaid®, Contigo®, First Alert®, Waddington and Yankee Candle®. Driven by a sharp focus on 
the consumer, leading investment in innovation and brands, and a performance-driven culture, Newell 
Brands helps consumers achieve more where they live, learn, work and play.  
 
This press release and additional information about Newell Brands are available on the company’s 
website, www.newellbrands.com.  
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